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North America Travel Service is a privately owned
company with 50 years of experience designing
customised travel services. The group brings a
wealth of knowledge and a strong enthusiasm for
North America to the table. To ensure that clients
receive objective, first-hand information From
informed specialists, the sales team has travelled to
this large continent multiple times Ffor both
Familiarisation tours and personal vacations. For all
kinds of travel, North America Travel Service offers

its customers superbly designed plans.

This style guide outlines the rules and standards for
writing and designing content, ensuring a

consistent brand presentation.
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- TRAVEL SERVICE -

Logo and Style Guide 201791772
The redesigned company logo features the Earth,
the North American continent, and an aeroplane. The
Earth is outlined in blue, symbolising the oceans. The
deep blue hue of the original logo is still present on
the North American continent, signifying the
attraction of the unknown and encouraging clients
to learn more about and explore this enormous
region. The bright red colour of the aeroplane
represents the company's employees' dedication.
The colour’s striking contrast with blue immediately
highlights the plane, which emphasises the idea of
travel service. At the bottom of the logo, the words
“Travel Service” are displayed in bold, sturdy Font,

adding a sense of professionalism and reliability.



COMM1790

Sizing and
Margining

The logo’s minimum size must not be
less than 2x22cm (0.8x0.9 inches) to
ensure that the content within it stays
readable. As the logo is used correctly,
there is no upper limit on its size.

A blank margin is necessary to keep the
logo's components from mixing with
other materials because the edges are
fFilled with text and details. For the
smallest logo size, the margin width
should be 0.2cm (0.08 inches), increasing
proportionally as the logo enlarges, with
a3 maximum width of 3cm (1.2 inches) For
larger sizes.

Logo and Style Guide
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Positioning

L,

- TRAVEL SERVICE -

201791772

The logo can be positioned in the centre of the page, centre aligned,

if the content takes primacy over it.

When the logo is smaller, aligning it with the page edges is suitable,

ensuring the margin is maintained as specified.
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Versions

The logo can be converted to the above Format when black-and-
white printing is required. Please note to apply the white border
with black text on a white background and the inverse for a black

background.
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- TRAVEL SERVICE -
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Colour

The logo uses a total of three colours plus white. The digital and print
Formats fFor these three colours have already been provided, and no

alterations to these four colours are permitted.

# 7ECBDS # E60012 #172C52
R126 G203 B213 R230 GO B18 R23 G44 B82
C51 MO Y18 KO CO M100 Y100 KO C100 96 Y55 K13
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The Font used For “- TRAVEL SERVICE -" in the logo is Copperplate Regular. This

is the only font allowed to be used in the logo.

Please note that this Font does not have lowercase letters, the only

distinction is in the size of the letters. All text in this logo is in uppercase.
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Usage

- TRAVEL SERVICE -

Do NOT place on a cluttered Do NOT place on an unsuitable Do NOT change the logo colours.
background. background colour.

- TRAVEL SERVICE -

- TRAVEL SERVICE -
TRAVEL SERVICE

Do NOT stretch or distort the

Do NOT crop the logo. logo horizontally / vertically.

Do NOT alter the logo's transparency.
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LGBTQ+ Rights and Visibility

Social change and LGBTQ+ rights and visibility are closely connected. Advancing LGBTQ+ rights
and increasing visibility are essential to social transformation, contributing to broader progress

and inclusivity.

The LGBTQ+ movement has challenged traditional gender and sexual orientation norms,
promoting cultural and legal change. From anti-discrimination laws to marriage equality, these
efforts have advanced equality and encouraged society to embrace diversity. Increased LGBTQ+
visibility in art and culture has enhanced understanding and acceptance. The movement has
also drawn attention to marginalised groups and fostered greater openness, laying the

Foundation for wider social progress in fFairness and human rights.

Size: 1280 X 640 pixels Format: PNG Resolution: 72DPI

Software: Illustrator Compression: Lossless Colour Mode: RGB
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Additional image assets (click to view)
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Psychiatrists,ina S hi'ft, Declare
H omosexuality NoMentallllness

By RICHARD D, LYONS
Special to The New York Times

viduals who insist that they are‘

American Psychiatric A
tion, altering a position it has
held for nearly a century, de-
cided today that homosexuality|
is not a mental disorder.

The board of trustees of the
20,000-member group approved
a resolution that said in part,

ia-|well and d no gen-

eralized impairment in social
effectiveness,” the trustees
said. |

The trustees defined “sex-
ual orientation disturbance” as
a category for ‘“individuals
whose sexual interests are di-

“Dy -tself, h lity d
not meet the criteria for being

a psychiatric disorder.”

d toward people of their
own sex and who are either
disturbed by, in conflict with

= ‘)‘;fil? ~ ;{r — . | ! b _ | ] me,}:m:s w::l ;{ielyl'ro‘;l:llet‘lr:glz:-.wish'tofhange their sexual
OVER 30 COUNTRIES HAVE LEGALISED > oo - = : aiim B o, & it it e of Ok ol
SAME-SEX MARRIAGES SINCE THEN O e Wil mo g i, anlPOSHIon were challenged by re-

disturbance” should they come. from the association’s previous
( : i : Co e a label of sickness for indi-/Continued on Page25, Columnl‘
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https://616pic.com/sucai/zq9ik8xln.html
https://youtu.be/214yvSld5qs?si=QmVheDOM1hqm5qrC
https://www.freepik.com/premium-vector/mesh-background-rainbow-colours_25086806.htm
https://en.wikipedia.org/wiki/File:Rainbow-flag-1978-jun.svg
https://www.imdb.com/title/tt4975722/
https://www.bbc.co.uk/programmes/b04h7k2w
https://www.biggaypictureshow.com/bgps/2014/08/pride-film-clip-george-mackay-goes-first-gay-liberation-march-1980s/
https://www.youtube.com/watch?v=EqIIeGmhL2Q
https://www.siriusxmmedia.com/insights/studio-resonate-showcase-rainbow-road-the-secret-history-of-advertising-to-lgbtq-consumers
https://www.ppsrq.org/history-timeline
https://www.tumblr.com/queeradvertising-blog/37895885305/absolut-vodka-a-case-study
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MuscleGuard

As people value improving their quality of life, many turn to
Fitness to enhance their health. However, fitness carries three key
risks: beginners may overexert themselves due to poor
intensity control, heavy weightlifting without proper support
can cause injuries, and muscle strain is common. This product is
designed to address these risks and provide a safe, effective

Fitness experience.

The design primarily uses blue, symbolising calmness, reliability,
and professionalism, aligning with our “scientific, safe, and
efficient” principle. Blue also creates a Focused atmosphere,

helping users avoid distractions and accidents.

On the homepage, the product name and slogan are highlighted
in bright orange, a complementary colour to blue, ensuring
key information stands out. The background Features a radiating

balance pattern to emphasise core elements.

The second page introduces the product's structure and
Functionality, with a blue wave-patterned background. Non-
highlighted sections are dimmed in dark grey to focus attention on

the Featured content.
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Your Safe and Efficient Training Assistant

Adheres to muscles, analyses movement precision and force in
real-time, and customises training plans. With elastic fabric and
liquid metal tech, it protects against strains and overexertion.

Monitor muscle activity via your phone and achieve your Fitness
goals safely and efficiently!

Size: 600 X 715 pixels Format: PNG Resolution: 72DPI

Software: Illustrator Compression: Lossless Colour Mode: RGB

Additional image assets (click to view)
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https://www.bol.com/nl/nl/p/curetape-classic-blauw-kinesiotape-elastische-tape-5cm-x-5m/9200000023787730/
https://images.app.goo.gl/TmuiLcgNtwfk1nVV9
https://stock.adobe.com/uk/images/beautiful-texture-liquid-soft-metal-design-natural-abstract-background/1005758050?prev_url=detail

COMM1790 Speculative Futures 201791772

Continuing the use of
traditional elastic fabric
materials, effectively
preventing muscle strains.

Adopting controllable liquid
metal that deforms or
changes state at critical
moments based on underlying
skin sensor signals, stabilising
bones and preventing
overexertion injuries.

Equipped with skin adhering
data monitoring devices to
track muscle activity and
show the data on a mobile

device.
Size: 600 X 715 pixels Format: PNG Resolution: 72DPI
Software: Illustrator Compression: Lossless Colour Mode: RGB

Additional image assets (click to view)



https://images.app.goo.gl/TmuiLcgNtwfk1nVV9
https://stock.adobe.com/uk/images/beautiful-texture-liquid-soft-metal-design-natural-abstract-background/1005758050?prev_url=detail
https://unsplash.com/photos/a-close-up-view-of-a-blue-mountain-range-AcJcD7euHA0
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WEIFANG k—é
KITE <
FESTIVAL

Weifang, known as the “Kite Capital of China”, is famous for its profound
kite culture and rich historical heritage. It was chosen as the event
location For this Multiformat Campaign because it embodies the perfect
blend of tradition and modern energy. By creating a kite cultural event in
Weifang, the project aims to highlight local heritage, showcase the city's
identity and cultural confidence, and provide attractive and special

content to promote kite traditions and regional culture.

The Ffestival design adopts green and beige as its primary colours.
Green symbolises energy and hope, reflecting the vitality we wish
to bring to participants. Meanwhile, beige preserves the traditional

kite style, adding a cultural touch.

The poster features a Chinese calligraphic character “#". The horizontal
and diagonal strokes of the character resemble a kite's frame, and the

added strings create a sense of the character taking Flight.

The webpage is divided into five sections to present the event details.
Key software used includes Illustrator and Photoshop. Along with
lllustrator’s “3D and Materials” tool, transforming Flat graphics into 3D

designs, enhancing the overall visual appeal.
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Software: lllustrator Format: SVG
Colour Mode: RGB
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Basic design information

(detailed designs are on the followin g pages)

tickets
poster
Software: lllustrator Software: lllustrator
Format: TIFF Format: TIFF
Compression: Lossless Compression: Lossless
Colour Mode: CMYK Colour Mode: CMYK
Size: 297 X 420 mm (A3) Size: 200 X 80 mm
Resolution: 300 DPI Resolution: 300 DPI
webpages
Software: Illustrator, Photoshop Format: PNG Size: 1280 X 640 pixels

Compression: Lossless Colour Mode: RGB Resolution: 72DPI
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Home

WEIFANG
KITE FESTIVAL

©2025 Weifang Kite Festival Contact Us: +12 3456 7890




Highlights

About the Event

Taste Weifang ? | E‘a
Cuisine / P ,

From traditional snacks [
to regional delicacies, let |
your taste buds explore the f
culinary heritage of the city.

3D-Printed
Kite Models

Explore the art of
modern kite-making by
printing and customising
il your own 3D kite model.

=

#LocalFlavours #Foodie HInnovation #DIYFun

Visit the
Kite Museum

Fly a Kite

Enjoy flying kites and
support the environment

by choosing eco-friendly
materials.

Uncover the art and
history of kites, marvel at
intricate designs, and
learn about their cultural

significance.
H#HEcoFriendly #OutdoorFun |- w

HHeritage #Art

Contact Us: +12 3456 7890

Find Us Online: > %




Tickets

Get Your lickets Now

VIP Ticket Guidelines:

« All-Access Pass.
e Free one 3D printed small kite model
(up to 30g).

Book

Standard Ticket Guidelines:
o All-Access Pass.

Book

Date Discounted Ticket Guidelines:

2025« All-Access Pass.
- 02.03® . valid for students, seniors, or specific groups.
« Proof of identity required.

. at
B Book

@ biscounten vEIy o

Contact Us: +12 3456 7890

Find Us Online: > ™




Merchandise

Exclusive Event Merchandise

Try “Fly” Your Dog

Lightweight, durable, and eye-catching!

It's the ideal accessory for dog lovers
who value both style and practicality.

Starting at £14.99 =

Speciality Ice Lollies What's New? Free Gift
Chinese Tea Flavours Kite Pattern Blanket with Purchases Over £15
e Jasmine Tea
« Oolong Tea
Reusable
Fabric Bags
_9

e Pu-erh Tea

Discover
More —

Contact Us: +12 3456 7890

Find Us Online: > %




About

About Us

We hope to celebrate culture, creativity, and community during the Weifang Kite

Festival.

Beyond just showcasing kites, the festival serves as a bridge between countries, a
celebration of imagination, and confirmation of the enduring charm of this ancient
art form. Join us in exploring the colourful skies and rich heritage of Weifang.

f

Weifang Culture and Art Center | e
Activity Center for the Elderly - & /
Bat
Overview Brief introduction I | | —
h |
O © )
o | == ‘:1‘ — == - (i —
Route Save Nearby Send to Share - I . | =
mobile | ' ;2&%?&1&27{?@&
phone ‘ “ — \
1815, ,‘: BFR Yy 1 | G20

@ No. 5213 Dongfang Road, Kuiwen District,

Weifang City, Shandong Province, China Postal \ [
Code: 261091 a
,, 61815
%,  +86 536 867 5502 7 61815]
E P526+6C Kuiwen District Weifang City, Shandong i
Province, China T - RET

@ Declare the ownership of this merchant

BT

Recommended links:

Bus Services

- -

Take bus=3:"13-or21
to reach the location.

Parking Areas @

Parking areas are by the
north and east gates.

Bicycle parking is in the
northeast corner.

Contact Us: +12 3456 7890

Find Us Online: ® 0
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Vector Graphics
and Generated 3D Effects

(created in lllustrator)




COMM1790 Multiformat Campaign 201791772

Additional image assets

(click to view)

Weifang Culture and Art Center
Activity Center for the Elderly - &

Overview Brief introduction

@ @ @
O ®© © ® &
Save

)
e
Route Neaby ~ Sendto  Share
mobile
phone

@ No. 5213 Dongfang Road, Kuiwen District,
Weifang City, Shandong Province, China Postal
Code: 261091

R, +86536867 5502

\,
P526+6C Kuiwen District Weifang City, Shandong N\ \
Province, China

@  Declare the ownership of this merchant N

Photoshop
—

Photoshop

—

(adapted from the poster)
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https://www.frenchie.shop/en-gb/products/frenchiekit-adjustable-frenchie-harness-leash-set
https://www.amazon.co.uk/BYCZSYHCJ-Flying-Hand-held-Take-up-Wrapped/dp/B09Y548LBV
https://dashu56.com/9313.html
https://www.xiaohongshu.com/explore/667b4c1f000000001c022267?xsec_token=AB_MyKykmfryoa9RxPax0Yruyb0yKNun5WwJ2MqoSWujY=&xsec_source=pc_user&source=web_user_page
https://www.xiaohongshu.com/explore/669a59c20000000025003ab2?xsec_token=ABOSVTHqB_5EhhYtVQcnwkfv9h3mJomKZvGHHgEXw7XZ8=&xsec_source=pc_user&source=web_user_page
https://www.xiaohongshu.com/explore/662cd0f7000000000401948e?xsec_token=ABkVaiHGxvuWznrD_EJ_lOMBPMpbnqj6I3lAfz3olH5yE=&xsec_source=pc_user&source=web_user_page
https://www.xiaohongshu.com/explore/655dc03b000000001100dbe2?xsec_token=ABezoOkVkhcNbZ7BvAi7XnYwF3S10nzpqevmL33Dbdt0E=&xsec_source=pc_user
https://www.xiaohongshu.com/explore/60cf32c800000000210345b6?xsec_token=ABZN1qbkKCcAGtNNtwJOOKVSP2JVTS1bSEOYoJvNFmuBo=&xsec_source=pc_user&source=web_user_page
https://www.behance.net/gallery/33462535/3d-printer-Prism-uni
https://www.google.com/maps/place/中国山东省潍坊市/@36.6752162,119.1462994,13z/data=!4m6!3m5!1s0x3595177fd8f2c4b9:0x2d92df00e432458d!8m2!3d36.7068599!4d119.16176!16zL20vMDJ3bW5q?entry=ttu&g_ep=EgoyMDI0MTIxMS4wIKXMDSoASAFQAw%3D%3D
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